European Recruitment Tour
launching the new season at Disneyland Paris

.Paris, Marne-la-Vallée, January 25th, 2010 – Disneyland Paris is launching a vast recruiting
and sourcing campaign in 7 countries around Europe (Sweden, Finland, Estonia, Lithuania,
Spain, Italy and Hungary), coinciding with the launching of this season’s campaign in the
parks: New Generation Festival otherwise known as “La Nouvelle Génération Disney”. For this
occasion nearly 2000 contracts will be offered to candidates from 1 February through 3
March!!

The New Generation Disney has arrived! In April 2010, our Guests will be able to see the latest
Disney Characters as they come to life in our Parks and take advantage of new experiences.
Over the summer of 2010, Toy Story Playland in the Walt Disney Studios® park, will offer 3 new
family attractions inspired by the Disney/Pixar Toy Story movie.
To animate this season’s festivities and magical moments for the guests, Disneyland Paris is
launching a vast recruitment trip around Europe. For those wishing to gain quality experience
in a multicultural environment, more than 2,000 seasonal contracts will be offered with the
possibility of obtaining a permanent contract thereafter.
Positions available include Guest Services, Sales, and Food & Beverage areas as well as
administrative areas such as marketing, legal, communication, Human Resources etc. For the
administrative areas, having the necessary degrees and work experience is required.
Recruitment will take place during 7 of our European “City Trips” :

→ 1st & 2nd of February: Turku, Finland
→ 3rd of February: Stockholm, Sweden
→ 4th of February: Tallinn, Estonia
→ 5th of February: Vilnius, Lithuania
→ 9th & 10th of February: Barcelona, Spain
→ 18th-20th of February: Naples, Italy
→ 1st-3rd of March: Budapest, Hungary

All candidates wishing an interview with a member of the Disneyland Paris Human Resources
team should sign up beforehand on our website: www.disneylandparis-casting.com. Although
no particular experience is required, you must be least 18 years old, speak French and/or
English fluently and be able to work with a team. In order to be able to fully profit from the
experience without having to worry about basic necessities, those selected have the
opportunity to be housed in one of our residences located nearby the Parks.
« We are looking for talented people wishing to work in a multicultural, challenging
environment that offers them on the job training, professional development and a career.
Recruitment is open to all who fulfill the language requirements. These 7 cities are only the
beginning of our recruiting and sourcing destinations. We are able to extend our trips to other
European countries. Our European tour complements the steady recruiting done in France.
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We encourage all those who are interested in working for Disneyland Paris to post their CV on
our website: www.disneylandparis-casting.com.”, declares Jean-Noel Thiollier Director, Talent
and Reward at Disneyland Paris.

About Disneyland Paris
Disneyland Paris is Europe’s leading tourist destination, with more than 215 million visits since its opening in
1992, and 14,500 Cast Members working onsite (including 9,500 permanent positions). Its employees
perform more than 500 different roles positions and professions, represent more than 100 nationalities and
speak 19 languages. Disneyland Paris is the number one private employer of its home region (Seine-etMarne) and the number one single-site employer in the Paris region (Ile-de-France). In addition to its
direct jobs, Disneyland Paris has a significant economic impact with its activity generating 56,000 direct
and indirect jobs in France.
For more information, please visit: http://corporate.disneylandparis.com
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